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Targeting

Reach the people Optimization

who are most relevant Creative

to vyour business
y Measurement

Partners

©
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Targeting
. Optimization
business _
Creative
Measurement

Partners

-

www.gathersocial.co.uk/



Tap into the efficiency
of scale

2 4 5 B “The days of simply winning
- 1 over a single senior decision

ker are long over’’2
~ 1 £ O -

*Numbers reference people who use at least one of our family of services per
maonth globally

Source: 1. Facebook data, Q4 2018; 2.

Gartner Analysis, The New B2B Buying
Journey, 2018.
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Use Facebook data to connect with your
target: location, demographics, interests,
behaviors, or connections

Use partner, CRM or pixel data to
connect with people who have
expressed a level of intent or
consideration

Connect with new people who look
like your most valuable customers

www.gathersocial.co.uk/




Golf and
fishing

Tech
SMB

CTO and
CMO

Enterprise

Company
name
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Existing
customer
o

App
engagement

Website
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Optimizing for people Optimization

and objectives

©
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Combining customer knowledge and Facebook’s
machine learning

People interact with content ...and complete actions, creating a
on their device... spectrum of intent signals
I;fﬁ* x#f_____ - _'---_,;HH\
[/ A
ﬁI"'-II l".l




Erpry Pa redim b oo derserv. ecalaon
el g i W T 1 P el DR

Where to layer
in automation

Automatic

Placements

land the right format
at the right time

f1GNQ

i i . kages et 713 =
. - .
= - Ergry e role pbor pouu Sernerer e
; I ;0 - ¥ el s e b BT T e ld TTTS
i .r Tl 3 o

lower cost per
conversionsl

Source: 1. Compared to Facebook-oaly placement. “Optimizing Direct Response
Campaigns across Facebook, Instzgram and Audience Network”, Facebook 10)
whitepaper, Dec 2017,




Achieve efficiency with
Campaign budget optimization

©
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Reimagine business
creative for people Creative
and mobile

©
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Capture attention
quickly
Front load your story arc with

captivating moments, branding and
key messages up front

#
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Creative considerations for mobile

O & O

Capture >>
attention

quickly

Design
for sound off
but delight
with sound on

Frame
your
visual story

‘_-?’

Play
with sequencing,
targeting,
new formats

#
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Play with formats

BRSO

Photo IG Storites 360 photo

6-15sec  IG Stories  Video/photo

: Collections Instant
video Carousel carousel

Experience #

www.gathersocial.co.uk/



Customize your creative for each placement




Optimize your website for mobile to ensure a

frictionless experience
Mobile leaders design for one thumb




Test and learn
with people-based
measurement to
understand value Measurement

©
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gl Brandiift

Solutions and
guidance

natively " @  Conversionlift

through the

Facebook
family

0 Split testing

©
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Brand lift

Facebook’s Brand lift solutions

help measure brand equity to drive
real business results

Available on 0 E e

Randomize Deliver

groups ads
-
88 - w
Exposed Facehook ads
(and other media)
.
Control Mo Facebook ads
(or other media)

LLLLLLLLL
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Conversion lift

Understand the true

value of your ads at
driving incremental
sales and conversions

Available on o E e

w

0“

—am

Ad impression

No ad impression

Control

©
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A B

Split testing

Optimize your Facebook ads and

improve their performance with
A/B tests

Available on 0 E] e

fe 183,
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Transform traditional

° B2B marketin
B2B on mobile efforts for today’s

mobile world

#
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Building brand equity and mobile-friendly thought leadership

4 Page Info and Ads

Page Info Aeine Adg

Don't miss our freshest offers! Save even more with . Jasper's Market
your Jasper's+ rewards cand. —— Soonsored - @

mapnnmua-sa studies, and recommended Grill up for the summes? Join our BBO event this
applications. waikiend, Lp to 25% aff our outdoor grill products.

i R INJASPER SLL ()

FORTHE 531 0RGANIC .
PRODUCTRT THE: T3S

ot
Get thess deals in your nearest Jasper's Market

| R - -
E & =
. 25% o everi this veeaksnd,
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ik L O TH T 1.50 S v

with black ba' Q0% 1«

§75 09 !




Generate demand through education, trials and demos
Break up your product benefits into digestible placements

,@ Menks Fark Abennm 'Whest r_f_} daper 'y Market

T . = l;._ W P g

Bury Sonur Sasbacct tiowes ianncd gt 0§70 rreadl-ans riskaarlon Gorill g fo thep wrmrre S cur B0 event s
wephand Lip 1o 25% off our cutdoor gril products

arh L BADeH 00 Qi PO e,

2 L

Garil wgy tew (b SurmerTeee? Joery Gur BB dreivl 1his
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.u By o sepbenct B g & 5710 i it #
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Grow lead volume
with Lead Ads

Solving for the challenge of
mobile Lead Gen

Collect leads
across devices

Improve quality of
lead contact info

O

Acquire the
right leads

Access leads
in real-time

i
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Thank
You

facebook
Business Partners

©
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D) sam@gathersocial.co.uk

@gathersocialsam
m Samuel Evans

R, 07709427744




